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PRESS RELEASE 

Infosys Technologies Joins METRO Group Future Store 
Initiative to Drive Innovations in Retailing  
 
 “real,- Future Store” in Toenisvorst, Germany implements Infosys ShoppingTrip360 for 
superior shelf inventory management 
 
Toenisvorst, Germany – November 24, 2009: METRO Group, one of the largest and most 
important international retailing companies, has selected Infosys Technologies (NASDAQ: 
INFY) as a partner in its Future Store Initiative (FSI) for the advan cement of cutting edge 
technologies and innovative shopping concepts. Infosys was chosen as a METRO Group 
FSI partner on the basis of its ShoppingTrip360 solution, an innovative managed service 
that offers retailers and consumer packaged goods (CPG) companies with visibility on 
shopper and shelf activity with unprecedented granularity. 
 
"The real,- Future Store is our real-life R&D laboratory where we are able to test and 
develop new technologies that form the basis of new innovations in retailing,” said Dr. Gerd 
Wolfram, Head of CIO-Office, METRO AG and leader of the METRO Group Future Store 
Initiative. “Infosys is aligned with METRO Group’s vision of innovation through 
cooperation between companies from retail, consumer goods, IT and service sectors. 
Infosys’ insights and new approach to the shopping experience are unique and 
compelling for us.” 
  
Infosys has implemented its ShoppingTrip360 Smart Shelf Pad in the “real,- Future Store”  
located in Toenisvorst, Germany. Smart Shelf Pads are unobtrusive add-ons for existing 
store shelves that allow a retailer to monitor inventory levels of merchandise and 
provide actionable insights like out-of-stock alerts.   
 
Upon successful implementation of ShoppingTrip360 in the “real,- Future Store”, METRO 
Group will evaluate the results and look to leverage it in other of its stores. 
 
"The concepts and technologies that prove successful in the “real,- Future Store” are 
then introduced successively at stores belonging to our other brands," says Dr. Gerd 
Wolfram. "As a result, the work we do in Toenisvorst with partners such as Infosys is 
vitally important for the future development of the entire group and the retail sector at 
large." 
 
ShoppingTrip360 was designed by Infosys to create an information ecosystem where 
retailers and consumer packaged goods (CPG) companies can achieve a truly differentiated 
method of engagement with in-store shoppers and gain greater visibility into in-store activity. 
The solution delivers a suite of services, including personalized mobile marketing and 
creating a 360-degree view of real-time shopper and merchandise activity. Based on a 
network of tiny wireless devices that are deployed with minimal impact on existing store 
layouts and operations, specific feature sets may be introduced into services 
incrementally and with minimum back-end infrastructure requirements. The information 
ecosystem is offered by Infosys as a managed service where CPG companies and retailers 
can subscribe to specific insights without having to risk large capital investment or future 
technology obsolescence. 
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“From the large hypermarket to a small corner shop, retailers are operating in an extremely 
challenging environment that includes shrinking margins, strong competition and increased 
consumer demands,” said Karmesh Vaswani, associate vice president and head of Retail, 
CPG and Logistics for Europe, Infosys Technologies. “ShoppingTrip360 is suited not just for 
tracking inventory on the shelf real-time but also engaging the shopper as she interacts with 
the shelf at the point of relevance. Our partnership with the Future Store Initiative is further 
validation of the innovative offerings we bring to the retail and CPG market and we look 
forward to further collaboration with METRO Group and its partner network.” 
 
About the METRO Group Future Store Initiative 
The METRO Group Future Store Initiative was founded in 2002 and aims to drive 
forward the modernization process in the retail sector and develop practical concepts 
suited for use in the field for tomorrow’s retailing. More than 90 partners from the IT and 
consumer goods industries, the services sector and academia have regrouped under 
this initiative. Partners include companies such as SAP, Intel, IBM, T-Systems, Infosys 
and Cisco as well as a consortium of Fujitsu Services, Fujitsu Technology Solutions and 
Siemens. The central platform of the METRO Group Future Store Initiative is the “real,- 
Future Store” in Toenisvorst, opened in May 2008. In this hypermarket of the future, 
partners are testing new technologies and concepts under practical conditions and 
developing them further until they are ready for mainstream adoption. 
 
 
About Infosys Technologies Ltd. 
Infosys (NASDAQ: INFY) defines, designs and delivers IT-enabled business solutions that 
help Global2000 companies win in a Flat World. These solutions focus on providing strategic 
differentiation and operational superiority to clients. With Infosys, clients are assured of a 
transparent business partner, world-class processes, speed of execution and the power to 
stretch their IT budget by leveraging the Global Delivery Model that Infosys pioneered. 
Infosys has over 105,000 employees in over 50 offices worldwide. Infosys is part of the 
NASDAQ-100 Index and The Global Dow. For more information, visit www.infosys.com. 
 
Infosys Safe Harbor  
Statements in connection with this release may include forward-looking statements within 
the meaning of US Securities laws intended to qualify for the "safe harbor" under the Private 
Securities Litigation Reform Act. These forward-looking statements are subject to risks and 
uncertainties including those described in our SEC filings available at www.sec.gov including 
our Annual Report on Form 20-F for the year ended March 31, 2009, and our other recent 
filings, and actual results may differ materially from those projected by forward-looking 
statements. We may make additional written and oral forward-looking statements but do not 
undertake, and disclaim any obligation, to update them. 
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For further information please contact: 
 

The Americas 
Peter McLaughlin                                      
Infosys Technologies Ltd, US 
Phone: +1 213 622 4949, Ext 206 
Peter_McLaughlin@infosys.com 

Asia Pacific  
Sarah Vanita Gideon 
Infosys Technologies Ltd, India 
Phone: +91 99 0064 7673 
Sarah_Gideon@infosys.com 

Australia                                                   
Cristin Balog                                              
Infosys Technologies Ltd, Australia 
Phone : +61 3 9860 2277 
Cristin_Balog@infosys.com 

EMEA  
Antonia Maneta                                                             
Infosys Technologies Ltd, UK                                               
Phone: +44 0 207 715 3499 
Antonia_Maneta@infosys.com 

 


