Infosys

Navigate your next

INFOSYS COMMERGE B2B PLATFORM

Overview

Great customer experience, a necessity in B2B businesses, is driving market leaders to focus on achieving faster responses and smarter

differentiation. That’s where Infosys Commerce B2B platform, powered by SAP Hybris B2B accelerator comes into play by providing

improved time-to-market and faster services.

A simple, ready-to-use platform, it provides powerful support to manage customers, products, pricing, search and navigation, content

management, shopping cart, inventory visibility, personalization, payments, tracking, analytics, and a lot more with a unified order fulfillment

experience for both customers and organizations.

Although the current version of the platform is built to serve manufacturing, life science, and retail segments, Infosys can customize

the platform for any B2B industry subsegment through accelerators and expertise.

Highlights of Infosys commerce B2B platform
Preconfigured platform developed on SAP Hybris B2B accelerator
Canonical product catalog model for any B2B segment
Support omnichannel experience and persistent cart
Internationalization, personalization, and special prices for
specific customer segments
Accelerated implementation
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- Organization-specific promotions based
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user management

- Order and user approval workflow + Recommendations

- Google Analytics + Fraud check and blacklist
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- Export data to PDF, XLS




Customizable capabilities

Selilfa; User ol Punch Real-time Shipping Self-help Analytics
based SEO . channel . h L .
experience out inventory options capabilities  reporting
catalog support

Infosys experience in B2B space

Transform the e-commerce
portal and help reduce

Global B2B implementation
for a leading medical

For a leading bearing

manufacturer hosted in

Infosys Cloud operational costs technology firm
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For more information, contact askus@infosys.com

A leading bearing manufacturer
in Japan

Solution

Online business process integration for
back-end integrations like stock check,
pricing inquiry, and order placement,
which ensures optimum utilization of
inventory across various

sales companies

Benefits

o Ensured better inventory visibility
and utilization levels

o Provided analytical capabilities to
improve sales effectiveness and
production planning

o Improved distributor experience
through competitive
benchmarking during design

o Provided consistent selling
channel experience across all sales
companies through incremental
rollout of e-commerce system to
various countries

A leading cutting tools manufacturing
company

e Solution
Implementation of core, B2B
e-commerce functionalities.
Internationalization and localization
bring efficiencies in inventory and
order processing through real-time

integration with order management

* Benefits

o Reduced operating costs by 40%

o Delivered superior customer
experience

o Provided robust merchandizing
support, multichannel, and
multi-device engagement with
customers

o Provided better visibility and
control over inventory and price

A leading global company which
provides a wide range of support to
researchers and clinicians, wanted to
re-platform it's e-commerce solution
to ensure that its products and
services are easily available to

its customers

« Solution

Hybris B2B capabilities of design, web
methods, and search are delivered

as a single solution platform with
internationalization and

localization capabilities

e Benefits

o Increased number of B2B orders
and revenues through
better customer

o Increased responsiveness and
operational efficiency through
online order management process

o Reduced price variations and
special prices for
platinum customers

o Better understanding of business
data and faster decisions via
analytics reports

®

INfosys

Navigate your next

© 2018 Infosys Limited, Bengaluru, India. All Rights Reserved. Infosys believes the information in this document is accurate as of its publication date; such information is subject to change without notice. Infosys
acknowledges the proprietary rights of other companies to the trademarks, product names and such other intellectual property rights mentioned in this document. Except as expressly permitted, neither this
documentation nor any part of it may be reproduced, stored in a retrieval system, or transmitted in any form or by any means, electronic, mechanical, printing, photocopying, recording or otherwise, without the
prior permission of Infosys Limited and/ or any named intellectual property rights holders under this document.

Infosys.com | NYSE: INFY

Stay Connected  Wff m o m SlideShare


https://twitter.com/infosys
https://www.linkedin.com/company/infosys
https://www.youtube.com/user/Infosys
https://www.slideshare.net/infosys
https://www.infosys.com/

