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Data-driven marketing
increases ROI, with
campaigns that leverage
data-driven
personalization reporting
5-8x ROl for their
campaign spend.

Open rates are 14.31%
higher in segmented
campaigns than in non-

segmented campaigns

According to 65% of
marketers, dynamic
content in campaign
marketing is more
efficient and effective.
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50% of small and medium-sized Businesses use their marketing
automation software to send campaigns.

Relevant, Flexible

and valuable
Campaigns

Data Analysis and
meaningful
Customer
segments leading
to Rewards aligned
to Consumer
Preferences

Flexible campaign
mechanisms,
including rewards
for Customer
Behavior like
Referral

Opportunity for
Cross selling and
Providing value to

the Customers

Seamless
Multi-Channel
Experience

Robust campaign
platform for Business
admins to generate
maximum out of the
campaigns (Analytical
segments, Al based
recommendation
engine, etc.)

Great user experience
on mobile apps and
websites (ease of
navigation, updated
information, ability to
set preferences,
compatible software,
etc.)

Adequate campaign
channels, Omni
channel campaign
setup

Campaign

Performance
Metrics

Key KPIs to
measure the
campaigns
performance

Direct Feedback
mechanism to
display Unpleasant
customer
experiences and
take appropriate
actions

Generate the
report to measure
engagement rate,
total reach, etc. of

the campaigns

Marketers are spending 15.9 percent of their advertising budget on
branding, making it their largest campaign-related line item.
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Multiple Channels

Dynamic & Configurable Offersand Rewards and
Rules Advertisements Coupons Analytics and Segmentation reach outs
Gamification and behavior Omnichannel Feedback and Performance
analysis Acquisition Survey Dashboards

Organizations Leveraged Comprehensive Campaign Management Strategies

Look Beyond Campaigns Integrated Gamification
Transactional Rewards with Overall Customer .

. . Campaigns

Campaigns Experience
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Walgreens

Awards “badges” to flyers for

Awards points to members for Integrates loyalty A I
L Lo . ! activities such as checking in at
engaging in healthy activities seamlessly with mobile e
specific airports
pa‘ments
Hugely successful, with 8 Reported a ROl of 560% for

Mobile app can integrate

with digital health trackers million active members the program

Walgreens Balance My Starbucks Rewards Air Canada Earn Your

k Rewards / K / K Wings /

Campaign Management Features and Benefits

Features
Customer Delight Personalization Seamless Buying )
= Omni Channels
== @ Experience
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An optimal campaign reward strategy Organizations capture large amount of Collecmand s . T o
allows customers to be rewarded in custamer data which can be leveraged f" “r’ an b‘ °t'e|;'"‘p°l A A seamless reward journey across
the most meaningful manner to develop better and more targeted Inaﬁ;:ianm;:mg:n qu':tf:s r::::s multiple channels allows customers to
increasing their experience and customer segments purcﬁases aad upgra‘:‘!es have an exceptional expelrien:e and
satisfaction level B deeper participation
Social Recognition Customer Engagement Value Beyond the 360° Customer view
'. Traditional »'- o
! ' Q o
Provides a medium to marketers to Appears as the easiest way to increase < °
Provides a 360-degree holistic view of

customer engagement with the Customers are rewarded on their

recognize customers via multiple :

channels, allowing customers to feel strategies like customer parameters, activities like reaching to a specific the customer, allowing marketers to

privileged and valued game mechanics-based campaigns, milestone, achievement, surveys etc. strategize the exceptional customer
journeys

product association etc.

Benefits

L/ Higher profits through

Business growth . 20l Unique sellin
i i I Cust: q E
G I] through repeat @: TS ={// proposition for S reduced Customer

Retention eogis
purchases & Referrals improving Brand equity 'S | acquisition cost

Reduces Points 8 Increases Customer &, Increases Customer Q Personalization
liability by increasing Experience and “ engagement through with Customer
w .‘,}, Behavioral Analytics

Redemption rate Satisfaction value added services
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Infosys experience in revamping campaign management platforms for key clientele
Infosys Service Offerings for Modernizing Merchant Acquiring Platforms Revamping Campaign Management platform

The Status Quo

The Reason

The Results

for a large Bank in North America

The Bank was hindered by an Orthodox, legacy Campaign management system and wanted this system
to be automated, customizable, flexible and integrated with multiple product lines along with providing
personalized and meaningful rewards.

The primary impetus for change at the Bank was the need for an automated and flexible campaign system
to keep them on pace with industry change. The team also found that the data must be managed in more
efficient manner by optimizing the repositories

The Bank now has seamless and automated campaign management system integrated across multiple
product lines enabling them a single, real-time, 360-view of their customers across all touchpoints. The clarity
of data and the flexibility in adding different attributes helps marketing focus on actual marketing and not

on managing a system. The tool captures, analyzes, and organizes customer data. The Bank can deliver a
personalized shopping experience to its customers that is relevant and timely

The Status Quo

The Reason

The Results

Building Campaign management platform for a large global e-Commerce Retailer

Retailer wanted to build B2B campaign management tool to allow merchants to fund and run their
advertisements/ campaigns on retailer’s web/ mobile platforms

The requirement from the client was to automate B2B campaigns by leveraging highly efficient campaign
management tool to manage their campaigns and reduce manual work and time significantly

The retailer now has an automated campaign management tool which has significantly reduced the manual
efforts, lifted new merchant onboarding and increased overall customer experience by providing personalized
offerings as well as redemption options. The new campaign management tool also provided retailer with the
dashboard functionality to analyze their campaign performance KPIs and reports
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