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Case in point - Provider Data Management (PDM)
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Navigate your next

Artificial intelligence-led automation presents huge opportunity for health plans to improve their data
quality through standardization, de-duplication, and validation. Here’s how plans can benefit and
ensure their members get accurate provider information at all times and across member touchpoints.
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The plan reassures Sam and confirms
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Dr. Joe sees Sam and
asks him to book a
follow-up visit
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Dr. Joe shifts to a different voice service
provider; calls the plan and raises a
phone number update request

A week later, Sam uses the‘Search
Provider’ feature in his mobile
plan app to find Dr. Joe's details

Infosys Nia robotic process automation
algorithms automate the process

of accepting the request and updating the
provider directory



