PRESS RELEASE
INCREASED INTERNAL EFFICIENCY, NOT CONSUMER DEMAND, WILL BE
THE GREATEST BENEFIT OF MOBILE COMPUTING, SAYS A NEW REPORT
FROM THE ECONOMIST INTELLIGENCE UNIT AND INFOSYS

October 31, 2001 -- A new research report on mobile computing from the Economist Intelligence Unit,
and Infosys Technologies Ltd, finds that internal efficiency, rather than customer demand, is the
greatest driver of mobile computing investments. In the survey, 60 percent of respondents report that
increasing the efficiency of business processes is the main driver of their mobile computing plans. By
contrast, only 31 percent cite customer pressure.
"We believe that mobile computing will indeed create value, but not in the area that most assume. To
date, it has been the prospect of selling directly to customers over mobile devices that has fuelled the
most excitement. However, our research has found that most companies will derive the greatest
benefit from using the technology to become more productive," says Don Durfee of the Economist
Intelligence Unit, editor of the report.
The report, Mobile Computing: Uncovering the Real Value, looks at the future of wireless
technology in North America and Europe and explores how companies should incorporate it into their
operations. The report draws on survey responses from 172 senior executives in retail and financial
services companies (these two industries were chosen because they are early users of mobile
computing), 22 in-person interviews as well as peer group meetings in New York and London.
Other key findings of the report are:
Mobile computing is a growing priority. One-fifth of survey respondents say that mobile computing
is a top priority today, while 86 percent believe that within three years it will be vital. The challenge will
be to focus wireless investments on areas that will yield the greatest benefit.
Companies expect significant cost savings. Financial service respondents expect mobile
technology to increase e-business savings by 15 percent in the next three years, while retailers
expect an increase of 14 percent. North Americans are more optimistic than Europeans, expecting 16
percent savings compared with 12 percent.
Alliances will be an essential component of a mobile strategy. Sixty-one percent of those who
view mobile computing as a priority say that alliances will be highly important or essential. These
partnerships will be used mostly to gain access to technological expertise, to develop new products
and services and to share costs.
Mobile computing will transform customer relationships. Although customer pressure for
wireless services is not yet strong, around 75 percent of respondents believe that within five years
mobile computing will make their companies more responsive to customer needs.
Mobile initiatives should be integrated into the corporate structure. When companies spun off ebusiness operations in the 1990s, most found that they missed the opportunity to integrate the Web
into the parent company's operations. However, few plan to let this happen with mobile computing - in
fact, only 24 percent of respondents believe that wireless technology calls for a separate unit within
the company.
"Mobile computing is not an end in itself. Rather, like the Internet, it is a helpful tool that will make
many of a company's current activities easier and better," says Jan DeSmet, vice president of Infosys
business consulting services. "With the right application, mobile computing has the potential to
change the very nature of a company: It will streamline and improve the productivity of the workforce;

1

PRESS RELEASE
produce efficient business processes that bear little resemblance to those of today; and improve the
way companies reach and service consumers.
Mobile Computing: Uncovering the Real Value also reports on the present and future applications
in the retail and financial services industries, and the challenges of adoption including security, ease
of use and cost. In addition, case study examples from industry leaders such as Williams Sonoma
and Charles Schwab along with comments from JP Morgan, ING Group, Barnes & Noble, Texaco
and many others are included in the report.
Mobile Computing: Uncovering the Real Value is available from the Economist Intelligence Unit on
+44(0)20 7830 1007 or direct from our online store at www.store.eiu.com PRICE: US$495/£295
About the Economist Intelligence Unit
The Economist Intelligence Unit, the business-to-business arm of The Economist Group, publisher of
The Economist, is the world's leading provider of country intelligence, with over 500,000 customers in
corporations, banks, universities and government institutions. Our mission is to help companies do
better business by providing timely, reliable and impartial analysis on worldwide market trends and
business strategies. Through our global network of over 500 analysts, the Economist Intelligence Unit
continuously assesses and forecasts political, economic and business conditions in 195 countries,
and provides insight into how companies are responding.
The Economist Intelligence Unit offers its intelligence through a full range of electronic and print
delivery channels. To meet the needs of executives in the digital age, we have developed a portfolio
of leading electronic services. These include: eiu.com, a virtual library offering all of the Economist
Intelligence Unit's publications on a subscription or pay-as-you-go basis; EIU ViewsWire, a daily
intelligence service on 195 countries; EIU ebusiness forum, a portal to global analysis on e-business;
EIU CountryData, a database of worldwide economic indicators and forecasts; and the e-strategies
advisory service of our communications-industry division, Pyramid Research. For more information
visit the Economist Intelligence Unit at www.store.eiu.com
About Infosys Technologies Ltd. (NASDAQ: INFY)
Infosys Technologies Ltd. [NASDAQ: INFY] is an IT consulting and service provider, providing end-toend consulting for global corporations. The company has partnered with several Fortune 1000
companies providing a wide range of services for technology driven business transformation
initiatives. These services include e-strategy consulting and solutions, large application development
and enterprise integration services. For more information, contact Infosys Technologies at 91-808520261 in India, and 510-742-3000 in the U.S. or visit Infosys on the World Wide Web at
www.infy.com.
Safe Harbor
Certain statements in this release concerning our future growth prospects are forward looking
statements which involve a number of risks and uncertainties that could cause actual results to differ
materially from those in such forward looking statements. The risks and uncertainties relating to these
statements include, but are not limited to, risks and uncertainties regarding fluctuations in earnings,
our ability to manage growth, intense competition in IT services including those factors which may
affect our cost advantage, wage increases in India, our ability to attract and retain highly skilled
professionals, time and cost overruns on fixed-price, fixed-time frame contracts, client concentration,
restrictions on immigration, our ability to manage our international operations, reduced demand for
technology in our key focus areas, disruptions in telecommunication networks, our ability to
successfully complete and integrate potential acquisitions, liability for damages on our service
contracts, the success of the companies in which Infosys has made strategic investments, withdrawal

2

PRESS RELEASE
of governmental fiscal incentives, political instability, legal restrictions on raising capital or acquiring
companies outside India, and unauthorized use of our intellectual property and general economic
conditions affecting our industry. Additional risks that could affect our future operating results are
more fully described in our United States Securities and Exchange Commission filings including our
Annual Report on Form 20-F for the fiscal year ended March 31, 2001 and quarterly report on Form
6-K for the quarter ended June 30, 2001. These filings are available at www.sec.gov. Infosys may,
from time to time, make additional written and oral forward looking statements, including statements
contained in the company's filings with the Securities and Exchange Commission and our reports to
shareholders. The company does not undertake to update any forward-looking statement that may be
made from time to time by or on behalf of the company.
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