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We Live in the Digital Era!

As Technology is taking over almost every 
major Industry, it would not be wrong 
to say that smart use of Technology has 
become an integral part of success in 
businesses today. With the burgeoning 
technologies, the marketing landscape 
is transforming rapidly which results into 
meaningful engagements with customers. 
The rapid change in technology has not only 
transformed the way different Industries and 
Business models function but it has changed 
the consumer behavior and reshaped how 
companies engage with their customers.

Digital marketing stands out in the new age 
of marketing & communication transforming 
into a completely Digital marketspace and 
overtaking traditional marketing practices. 
The way in which today’s Digital-first 
audience consumes media has drastically 
changed over the years.

We live in a Digital space where Internet, 
Social media platforms, mobile applications, 
and other digital communication platforms 
have become an integral part of our lives.

According to recent statistics - Roughly 4.66 
billion people around the world are Internet 
users at the start of 2021 – that’s close to 60 
percent of the world’s total population.

According to statistics for January 2020, 4.54 
billion people were active internet users, 
encompassing 59% of the global population 
(Statista, 2020a). Social media usage has 
become an integral element to the lives 
of many people across the world. In 2019, 
2.95 billion people were active social media 
users worldwide. This is forecast to increase 
to almost 3.43 billion by 2023 (Statistica, 
2020b).

The average time a user spends on mobile 
is higher as compared to other media 
channels. The customers are becoming 
specific about their expectations from a 
brand, which creates a need for constant 
adaptation in the online marketing space.

The transformation of Digital marketing over 
the years has brought endless opportunities 
for brands in the way they communicate 
and engage with their audience. Digital 
marketing provides a platform to interact 
with segmented customers, address them 
with customized campaigns & offers, making 
customer relationships stronger than ever. 

Source: https://datareportal.com/global-digital-overview

While the Traditional marketing practices 
focused more on reaching masses, Digital 
Marketing is the Art of Right Communication 
at the Right Time with the Right People, 
which is more efficient and targets the 
desired audience sharply along with being 
cost effective.

As of 2021, the number of people using 
social media is over 3.96 billion worldwide, 
with the average user having 8.6 accounts 
on different networking sites. Popular 
platforms like Facebook have over 66.09% of 
their monthly users logging in to use social 
media daily.

The screen time of consumers has increased 
manifold. The amount of time they spend 
online searching for information, products or 
services has been increasing. Understanding 
this change in the customer behavior, 
marketers are responding by making 
digital and social platforms an important 
component of their business marketing 
strategy. Social media which first started for 
personal engagement have now become a 
platform for marketing campaigns. Whether 
it is about latest news & insights, trends 
or latest offerings, consumers can find all 
at one place at their fingertips. With this 
transformation, Social media soon will 
become a top channel for purchase, from 
being a mode of communication.

The decline of traditional communication 
channels and societal reliance on bricks-and-
mortar operations, has necessitated that 

businesses seek best practices use of digital 
and social media marketing strategies to 
retain and increase market share (Naylor et 
al., 2012; Schultz & Peltier, 2013).

The new age consumers having Digital first 
approach can be reached out through social 
media marketing, email marketing, website 
channels. Social media enables marketers to 
connect with their audience on a personal 
level, improve awareness of their brands, 
change perception with their content, and 
enhance customer satisfaction in a cost 
effective way.

When it comes to marketing, digital 
platforms brings a whole new meaning to 
it with more accurate metrics, engagement 
and creating space for new opportunities 
and innovations.

One of the most important aspect of 
transformation of digital marketing is 
that Personalization has now become 
easier for customers. With the advent of 
technologies, it has become easier to track 
consumer behavior, daily actions and offer 
them with a personalized approach. 

Digital marketing gives room for a flexible 
and measurable approach.

Digital marketing has thus, now become 
an imperative part of every marketer and 
business operations and it is definitely here 
to stay!

https://datareportal.com/global-digital-overview
https://www.sciencedirect.com/science/article/pii/S0268401220308082#bib0960
https://www.sciencedirect.com/science/article/pii/S0268401220308082#bib0960
https://www.sciencedirect.com/science/article/pii/S0268401220308082#bib1165
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Digital Marketing Matters 
Now more than Ever 
With the world under the impact of 
COVID-19, Organizations are facing 
one of the most challenging times.  
A survey of UK senior decision makers 
found that 77% believe COVID-19 is 
driving their Organization’s shift to a 
digital-first mindset.

As the Pandemic has forced businesses 
to digitalize their entire business 
model, digital marketing has never 
been more relevant and accurate for 
businesses of different sizes to reach 
out to their consumers online.

With the social distancing norms which 
took over the traditional business 
model, consumers who earlier were 
reluctant with the online purchase are 
now dipping their toes in the digital 
shopping. This digital disruption has 
made digital marketing essential than 
it has ever been. The Pandemic sped 
up the digitalization as the customer 
interactions on digital platforms have 
gone faster. 

Before this crisis hit the world, 
companies could still neglect their 
digital presence, but it acted as 
wake-up call for almost all business 
operations.

Covid-19 is accelerating Digitalization. 
Organizations need to keep up their 
game stronger and plan their Digital 
adoption strategy. With rapid digital 
adoption, there is no time for slow 
rollouts. Organizations need digital 
tools and platforms in order to meet 
customer’s expectations and to stay 
ahead of their competitors.

https://www.oneadvanced.com/trends/
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Concluding Words
In the middle of a Global crisis, we are 
facing a cultural disruption which has 
changed the way we function both in 
our personal and professional space. The 
most important lesson we got from this 
crisis is to not only understand the role 
of technology and digital marketing in 
our business model but also adapt to it. 
Organizations that have executed the 
digital approach and embraced it, have 

competitive advantage adding value 
to their customers’ expectations. If 
there is anything good we take from 
this crisis is the market acceleration 
towards a digital world.

There’s definitely no going back 
to how things were before the 
pandemic hit the world. This digital 
marketing evolution with innovative 
tools and techniques are here to stay!
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